Treoir maidir le húsáid na Gaeilge
Tá sé riachtanach dtabharfaí suntas faoi leith d’úsáid na Gaeilge sa tionscnamh ó thús go deireadh. Beidh sé de dhualgas ar bhainisteoir an togra é seo a chur in iúl do na healaíontóirí agus do na rannpháirtithe uile bainteach leis an togra. 

Thíos luaite tá treoirlínte maidir le húsáid na Gaeilge. 

1 Go mbeidh ainm an togra i nGaeilge agus go mbeidh ráiteas misean ag an eagraíocht  i leith na teanga.
2 Go ndéanfar an oiread agus is féidir de pháipéarachas na heagrais a bheith i nGaeilge -  páipéar, leabhar seic, sonraisc, slipeanna pá, admhálacha agus rl.
3 Nuair a bhíonn folúntais le líonadh maidir leis an tionscnamh,  go dtabharfar tús áite d'fhostaithe feiliúnach ó thaobh na healaíona de go bhfuil Gaeilge ar a gcumas acu nó tacaíocht a chuir ar fáil d'fhostaithe go mbíonn fonn ortha Gaeilge a fhoghlaim. 
4 Go mbeidh gach poiblíocht maidir leis an tionscnamh dhá theangach ina iomláine - sé sin, bróisiúr clár imeachtaí, cuireachaí,  póstaeir, suíomh idirlín agus rl.  Go gcuirfear in iúil do dhaoine fostaithe leis an tionscnamh go bhfuil polasaí iompar teanga ag an eagrais agus go bhfaighfí amach acu an mbeidís sásta freastal ar rang Gaeilge muna bhfuil Gaeilge.

5 Go mbeidh duine san eagrais ar fáil a d'fhéadfadh agallamh a dhéanamh trí Ghaeilge le TG4,  RnaG agus r.l 
6 Go mbeidh sé mar nós ag an eagrais go mbeidh Gaeilge sa chumarsáid a déantar le dreamanna eile, go h-áirithe le heagrais Gaeltachtaí eile.

A language development policy plan.
It is essential that the use of Irish is noticeably promoted throughout the initiative. The project manager will be obliged to inform the artists and all those involved in the project. 

1. That the project name is in Irish and that the organiser will have a mission statement/ policy regarding the language.

2. That an effort will be made to have as much Irish as possible on headed paper, pay slips, invoices, receipts, cheque books etc.

3. When new positions are filled in relation to the project, that consideration be given to Irish speaking Artists where possible, and that the  organisation will be supportive of employees who want to learn Irish. That employees be asked at an interview whether they have Irish, or if not, if they willing to attend classes.

4. That advertising is done bilingually – promotional material, posters etc, invitations, newspaper advertisements as well as job announcements, press releases etc.

5. That a person is available within the organisation to give Irish interviews to RnaG, TG4 and to speak at public functions /launches etc. 
6.  That it will be common practice to use at least some Irish when communicating with other arts organisation, state agencies, and other organisations - especially those operating within the Gaeltacht.

